
HOLMES NICHOLSON MORELAND 
shopping strip 
STREETSCAPE renewal

COMMUNITY 
CONSULTATION 
SUMMARY
before streetscape 
renewal

How do you 
usually 
get to the 
shopping 
strip?

safety

Why do you use this 
shopping strip?

65%
18%
17%‘Other’

13% 
Other 

Shopping

16% 
‘Other’

40%
Grocery 

Shopping

31% 
Eating/
Drinking

how often 
do you 
go to the 
shopping 
strip?

what would improve 
the space?

At least once a 
week

‘Other’

77% 
14% 

Once a 
fortnight

Feel unsafe in 
the space

9%

Traffic Safety

Pedestrian 
Crossing

Landscaping
/Trees

Seats

Bike Racks

Better 
Lighting

Art, Sculpture, 
Features

27% 
26% 
9% 

6.5% 
1.2% 
0.3% 

30% 

Top things that people like 
about the shopping strip.

Top things that people don’t 
like about the shopping strip.

• Specific shops - 
IGA, bakery, cafes, 
butcher, take-away 
restaurants

• Choice of stores/
services

• Proximity to public 
transport

• Proximity to home• The park/playground

• Quality and variety 
of new shops

• Busy intersection; 
fast traffic 

• Quality and mix of 
shops

• Condition of shops

• Lack of greenery and 
shade

• Quality of lighting • Cleanliness

47%

25% Volume of traffic

19% Low level of lighting

17% Fast traffic

7% Drivers don’t notice pedestrians

7% Not an activated space at night 

why?

22% 
Brunswick

0%  
Fitzroy North

14.5%
Brunswick East

0.5%
Brunswick

West

58% 
Coburg

0.5% 
Coburg 
North

0.5% 
Pascoe 

Vale

0% 
Pascoe 

Vale South

0% 
Oak Park

0% 
Glenroy

0% 
Fawkner0.5% 

Gowanbrae 0.5% 
Hadfield

3%
Outside 

Moreland

what areA do you live in?

Level of 
satisfaction

Project Site

This space has 
most of the 

things i need

This space 
looks good

This space feels 
welcoming

Overall, i am 
satisfied with 

this space

Meets Needs

Appearance

Welcoming

Overall
Satisfaction

50%

63%

50%

25%

28%

16%

25%

52%

22%

21%

25%

23%

February 2017

Strongly Agree / 
Agree

Neutral

Strongly Disagree /
Disagree

256 people responded to 
the survey

61%
Female

38%
Male

0.5% 
Intersex

1% Under 
19 Years

9% 
65+ Years

5% 
20-25 Years

7% 
26-29 Years

33%
30-40 Years

21% 
41-50 Years

24% 
51-65 Years

0.5% 
Transgender

Age

Gender


